
Designing media products

Key point: the style, content, and layout of a 
media product is adapted to help meet its 
purpose

The target audience may also influence ways in 
which style, content, and layout are changed
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Designing media products

The key things are influence style, content and 
layout are:

● conventions of genre – the ways in which 
things are usually done for this type of 
product

● colours
● layout and use of blank space; where objects 

are positioned on a product
● language – formal or informal; tone

These relate to media codes (section 2.5) 2



Designing media products
Conventions of genre are important 
and help audiences know what a 
product is and how it will work:

● video game controls usually 
work in the same sort of way 
(e.g. buttons on a controller). If 
you change them, it confuses the 
audience

● horror movies usually use music 
and lighting in particular ways

● comic books usually use hand 
written styles of text – but 
manga read in reverse…
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Magazine name - often at top

Price, issue number, web address etc… 
(may be at bottom; might include bar 
code etc…)

Main graphic for cover story takes up 
most of cover - highlight main reason 
for buying magazine

Other features - graphics and text to 
highlight main reasons to buy 
magazine

Use of colour to highlight 
specific text  same colour 
repeats

Use of bold text in places
Consistent font and sizes 4



Name and series - at top or 
bottom

One main 
image to 
attract 
attention

Age ratings - legal 
requirement

Technical information, small 
print etc...

Barcode on back

Information on 
spine

“Blurb” on back telling you what the DVD is 
about - try to get people interested by use of 
language
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One main image - 
attracting attention 
and trying to show 
what the advert is 
about

Company logo - 
probably a  vector 
image

Limited text in main 
section - let the 
image tell the story

Clear font

Legal smallprint 
required - but this is so 
small it doesn’t detract 
from the main 
message
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One main image - attracting attention 
and giving an idea about the type of 
film and the actors

Tag line at bottom - mirrors line at top 
of the poster. Use of capitals

Title of film - interesting use of fonts. 
Colours mirrors the dress above and 
below - red attracts attention

Poster to promote a film



Information poster at a historic site. Combines text 
and graphics to give information

Use of bold 
text in 
places

Small sections 
of text - 
mainly images 
but lots of 
information

QR code for more 
information

Coloured backgrounds for 
some text so that it 
stands out

Photos, 
maps and 
drawings 
combined

Intro and logo at top

8



Graphic novels combine text 
and images to tell stories and 
entertain.

Cartoons do something 
similar but are much shorter
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